ASWA

American Society of Women Accountants

Volume XXVIII Issue 3

Santa Barbara Chapter #122 September 2004

Santa Barbara ASWA
P.O. Box 20048

Santa Barbara, CA 93120
(805) 320-6553

PRESIDENT

Diane Ravenscroft

Damitz, Brooks, Nightingale
(805) 963-1837
dravenscroft@dbntm.com

PRESIDENT-ELECT
Vacant

VICE-PRESIDENT
Katrina Tinker
Self-employed

(805) 705-9516
km.tinker@verizon.net

TREASURER
Barbara Shaw
GDLS-CTC

(805) 961-7776
bjshawsb@cox.net

CORRESPONDING
SECRETARY
Leslie Yoon

Facets

(805) 966-6669
lyoon@silicom.com

RECORDING SECRETARY
Robilyn Eggertsen

County of Santa Barbara
(805) 568-2100
Reggersten@co.santa-
barbara.ca.us

DIRECTORS
Ellen Chase
Kathryn Costello
Beth Rowe

Pam Lombardo

NATIONAL
HEADQUARTERS
1-800-326-2163

aswa@aswa.org
www.aswa.org

LOCAL WEBSITE
www.aswasb.org

PRESIDENT’'S MESSAGE

Wow! Who would have thought that a topic like “Managing Client
Relationships” could have such a far reaching effect on all relationships |
enjoy! Simone Byers brought an incredible breadth of knowledge, ideas,
and suggestions to our August meeting. And what a gift for “on the spot”
problem solving! Those of us that were at the August meeting were
really treated to a special evening.

You know, that is one of the things | have learned over the past few
years. | may look at a topic in the newsletter and think “that isn’t quite
on-point for me” or see a speaker with whom | am not familiar, and once
upon a time | might have been tempted to skip that meeting. But | don't
do that any more, because from every meeting | come home with
something | can implement in my own life, or something that enriches
my career. Not only do our meetings offer us the opportunity to network,
catch up with friends, and have a nice evening out, but we also get
exposed to new ideas, new trends, explanations of complicated
concepts and people who are sharing their expertise with us.

Coming up this month, attorney Rick Eller and CPA Bob Hammett will
share with us how to tailor the choice of business entity to each
individual business. Don’t miss out on their valuable insight. See you

there!
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— SANTA BARBARA CHAPTER ANNOUNCEMENTS

Deadline for September newsletter is Friday, August 20". Contact Kathryn Costello at
kathrynecostello@ucsbalum.net.

Effective January 1 2004 the Chapter newsletter is available online only. Current and p ast
issues are available now on our website www. aswasb.org.

Pam Dain at 963-1902 still has CPA review courses! These courses are offered at half price
to the highest bidder.

Come to our October meeting on Monday, October 11™ at 5:30. The topic and location TBD.

The Annu al ASWA/AWSCPA Join National Conference is coming up November 10-12, 2004 in
Chicago, IL. The planning committee is seeking volunteers for various tasks such as
introdu cing speakers, assisting attendees with seating, and helping at registration tables.
Volunteers will work in shifts and will therefore still be able to attend a majority of the
sessions (up to 21 hours of CPE scheduled). If you are interested, please contact Diane
Ravenscroft by October 1rst.

ABRRRRERRE

Thank you

Happy Birthday to You
Happy Birthday to You

Happy Birthday Dear ... To OliveWall

Paige Hibbits Oliveis responsible for the

maintenanceof our chapter’s web site.

‘ We are grateful to have her expertise

Kate Silsbury

and we appredate the time she spends

Simone Byers keeping our web site up to dae.

Christy Janka

Don't forget to bring a raffle gift
to the upcoming dinner meeting!!
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ASWA SANTA BARBARA CHAPTER

Cordially invites you to attend our

September Meeting

Mond ay, September 13, 5:30 PM
Camino Real Cafe
6980 Marketplace Drive, Goleta

“Choice of Business Entity: What's best for Your Biz”

Rick Eller — Attorney at Law
Bob Hammett — CPA/PFS, CFP, MBA

Rick Eller has practiced law in Santa Barbara since 1996 specializing in business and real
estate transactions. He earned his law degree as well as his B.A. in English from UCLA.
Rick has been licensed with the California State Bar since 1961. In addition to practicing law,
Rick is a certified arbitrator is credentialed as a substitute instructor, and ho lds a California
real estate brokers license. Prior to opening his practice in Santa Barbara, Rick practiced law
in transactional as well as litigation matters in the Los Angeles area.

Bob Hammett is a Tax Manager at Damitz Brooks Nightingale Turner & Morrisset in Financial
Planning and Consulting Services. He earned his B.A. in Mathematics, Economics and
Accounting from Claremont McKenna College. He followed with an M.B.A. in Finance and
Policy Studies from the University of Chicago and completed the CFP Professional Education
Program at the College of Financial Planning. Bob began his accounting career in 1984 at
Deloitte & Touche. Bob later joined Home Savings of America and was a Vice President and
Financial Planning Officer. In 1999, Bob joined the personal Financial Planning group of
KPMG LLP and served the estate and personal financial planning needs of high net worth
individuals. Bob has been with Damitz, Brooks, Nightingale, Turner & Morrisset since 2002.

Entrée Choices:

Seared Flat Iron Steak
Zesty Chicken Marinara
Wild Mushroom Risotto

$20 Members  $23 Guests  $12 Students
Please make your check payable to ASWA

Standing reservations: Pam Lombardo, Diane Donohu e, Barbara Shaw, Diane Ravenscroft, &
Sherri Mauler
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Is Your Resume Lost in the Great Internet Void?

With the advent of email and online job services, job hunting suddenly became much easier.
Or did it? Sometimes it's hard to know if your resume is actually reaching someone's desk—or
is lost somewhere in the great void of cyberspace.

If you want to be sure that your resume is being seen by a real person who can offer you a real
job, here are three rules to get stronger response.

1. Use the Right Key Words

More than ever, resumes are stored in a database and queried for key words to indicate
candidate match. If you aren't using the right words to describe your employment experiences,
then your resume might be rejected before it's ever seen. Review key words your resume

uses to:

* Describe your dream job. Do your qualifications match the job description? Look closely at
areas listing your technical skills, job responsibilities and core competencies.

*  Attract your desired industry. Are you using industry buzzwords? In other words, does your
resume talk their talk?

* Attract your occupational field. Do the phrases you use prove your level of experience in
your field?

2. Use the Correct Electronic Version

If your resume can't be opened as an attachment, then it can't be seen. Because of the
threat of computer viruses many companies only accept resumes through their own online
forms which ask you to cut and paste (rather than attach) your resume. Make sure you are
sending your resume in a format that will work for the employer.

* If a resume attachment is requested: Save your resume as a Word document (.doc or .rtf).
This is the standard most companies use, and it should retain the formatting that you used for
your resume. But just in case they use a different word processing program than yours, you

should still avoid using too many fancy formatting options, such as columns, boxes and tables.

* |If an email or online form is used: Use ASCII, plain text, or text only. This removes
formatting, but the information is preserved. Be sure to review your resume before sending it
so that it is still easy to read and user friendly.
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3. Differentiate Your Resume from the Crowd

There are dozens of fast food restaurants that sell hamburgers and fries. How do you choose
which one you want? Chances are, one of those restaurants has a differentiating edge,
something that you like better than all the others. The job market is the same way; it's flooded
with choices, so you have to make your resume stand out from all the competition.

The best way to differentiate your resume from others is with accomplishments. And those
accomplishments really stand out when:

* They are measurable. Can you define how much you accomplished in dollars saved,
contracts won, or percent changed?

* They support your transferable skills. Can your skills be used by this company, even if your
job experience is in a different industry? What skills will transfer from one job to another?

* They connect to corporate bottom-line objectives. How can you help them save time, save
money, increase their profit margin, improve sales, or increase revenue?

While the Internet is still a great tool for job seekers to connect quickly with employers, take
steps to insure your resume won't get lost in the void. Before you send your resume off to the
Great Cyber Beyond, use these three tips to make sure your resume gets the attention it
deserves!

Deborah Walker, CCMC

Resume Writer ~ Career Coach

To see resume format samples and read more job-search tips visit www.AlphaAdvantage.com
Email: Deb@AlphaAdvantage.com
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Our Chapter sincerely thanks the following people and companies for their suppo rt!
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W MARK YOUR CALENDARS!!

Mond ay, September 13 at 5:30 pm . . .
Monthly Meeting
Plan to attend our monthly meeting at Camino Real Café on Marketplace Drive. The
topic is “Choice of Business Entity: What’'s Best for your Biz” and the speakers are
Rick Eller, Attorney, and Bob Hammett, CPA.

Wednesday, September 15 at 5:30 pm . ..
Monthly Board Meeting
Walpole & Co. located at the Galleria, 3891 State Street, Santa Barbara 569-9864

Mond ay, October 4 at 5:30 pm . . .
Monthly Meeting
Plan to attend our monthly meeting. The topic and location TBD.

THE MISSION OF THE AMERICAN SOCIETY OF WOMEN ACCOUNTANTSIS . . .

TO ENABLE WOMEN IN ALL FIELDS OF ACCOUNTING TO ACHIEVE THEIR PERSONAL, PROFESSIONAL
AND ECONOMIC POTENTIAL AND CONTRIBUTE TO THE FUTURE DEVELOPMENT OF THE PROFESSION.

American Society of Women Accountants
C/O Leslie Yoon — Corresponding Secretary




